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Mailers Technical Advisory Committee

Agenda: Product Updates

• Online Package Intercept

• PRS

• PMOD 

• Competitive Landscape – Product Exploration



3

Online Package Intercept:

• Due to fraudulent activity within the package redirect service 

offered through Online Package Intercept (OPI), two redirect 

features were shut down

• As of August 8, 2018 – Online Package Intercept will only 

offer two options: Hold for Pick-up or Return to Sender. 

(Eliminated “redirect to a new domestic delivery address”)

• As of August 31, 2018 – Tracking Delivery Instructions will 

only offer two options: Leave at the original address, but at a 

specific location, or Leave with a neighbor.  (Eliminated 

“Send to a different domestic address”)

Online Package Intercept
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PRS Updates 

PRS Onboarding Solutions 

Automated PS Form 3801’s PRS - RDU Master Tool
Internal only access

• Effective as of September 23, 2018

• Accessible through the Business 

Customer Gateway (BCG)

• Automated forms will be sent 

electronically each day, to the selected 

pickup Post Office or Processing and 

Distribution Center

• Hard copy forms will still be accepted   Tentative program implementation date: 

October 9, 2018

• The Facility Database (FDB) will be 

synchronized with the RDU Master Tool 

• Automatic weekly facility updates

• Updated list can be provided to PRS 

partner upon request

PRS Partner List  

USPS PRS pickup locations full address

Finance Number 

Facility ID

AMS Locale Key

Upgrades

Thank You
Product 

Innovation
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PMOD, PMEOD, PPMOD Updates:

• Identified the root cause of the frequent NT events (system-

generated “in transit to destination” event)

• The reporting systems were fixed, pending production 

deployment in the coming weeks

• Operations published an updated Standard Operating 

Procedures manual and has been conducting refresher training

• We continue to identify and review any additional gaps, such as 

non-compliant labels, MTE quality, and time in transit

Open and Distribute Products
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Competitive Landscape – Product Exploration

Advanced Communication to Industry:

• FCPS zone/weight pricing model

• Exploration phase for transfer of BPM Parcels to Competitive 

Product Category
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Thank you!

Jay L. Smith

Director Product Management Shipping

Jay.L.Smith@usps.gov

202-268-8318

Mailers Technical Advisory Committee

mailto:Jay.L.Smith@usps.gov

